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SIGPRO’s Centtum™ chip to empower the individual

Clients admire SIGPRO's development of breakthrough technology; employees say it's a great place to work.
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SIGPRO Wireless

empowering the individual

At SIGPRO Wireless we develop System-on-Chip (SoC) solutions for
mobile wireless personal communications devices (PCDs).

Job openings in all areas; Growing steadily

ASIC/Hardware Engineering
Director, ASIC group
Chief ASIC architects
Sr. Digital ASIC designers
Sr. FPGA designers
ASIC/Systems test engineers
Cores integration specialists
Foundry services specialist
Digital HW engr. (board level)
RF transceiver designer

SIGPRO

SIGPRO Wireless Inc.
1701 Woodward Drive
Ottawa, ON K2C 0R4

Systems Engineering
Chief systems architect
Sr. systems engrs.(wireless)
Applications engineers
Patent engineer

Software Engineering
Director, Software group
Sr. embedded SW engineer
Sr. SW Engineer (EPOC, ARM9)
SW Engineer (VxWorks)

DSP Engineers
DSP (Oak, Teak) engineers
Algorithms (Rake, Sync)
Business Development
Director, Bus. Dev.
Director, Sales
Account Manager
Product Manager
MarComm. Specialist

Contact:
Hr@sigprowireless.com
Phone: (613) 727-1161
Fax: (613) 727-1171
www.sigprowireless.com



